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Abstract: Political messages in both traditional press and social media often rely
on carefully chosen language to influence readers’ understanding of events and actors.
This study examines how English-language media usesverbs, adjectives,and evaluative
nounsto shapeaudience perceptionand evoke emotional responses. Selected headlines
and social media posts were analyzed using qualitative discourse analysis, focusing on
emotionally charged vocabulary, exaggeration, and framing techniques. The findings
indicate that language choices create urgency, emphasize specific viewpoints, and
guide readers’interpretation. Recognizing these manipulative strategies is essential for
developing critical media literacy and interpreting modern political discourse.
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In contemporary media environments, both traditional press and social media
platforms play a central role in shaping public understanding of political events.
Language is not merely a tool for reporting; it actively constructs narratives and frames
reality. Media outlets carefully select verbs, adjectives, and evaluative nouns to guide
audience perception, evoke emotional responses, and emphasize particular viewpoints.
Action-oriented verbs such as faces, threatens, or challenges suggest immediacy and
create tension, while adjectives like radical, historic, or bold exaggerate the importance
of events or decisions. Evaluative nouns such as disaster or failure signal judgment and
often provoke concern or alarm. These linguistic strategies are combined with
quantifiers or framing techniques to highlight scale, urgency, or conflict.

Moreover, media discourse frequently employs contrastive structures and binary
oppositions (such as success vs failure or progress vs crisis) to simplify complex
political realities. This simplification makes information more accessible but can also
reduce nuance, encouraging audiencesto adopt polarized views. The strategic omission
of alternative perspectives further strengthens a particular narrative, making it appear
more credible and dominant.

For instance, consider the verb faces in the headline “Government Faces Economic
Disaster”. This verb does more than describe an event; it conveys confrontation and
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urgency, implying that the government is under direct threat and the audience should
pay attention immediately. In contrast, a neutral verb like experiences would
communicate the same event factually but without urgency or tension. Similarly, the
adjective economic contextualizes the scale of the threat, and the evaluative noun
disaster dramatizes the consequences, prompting an emotional reaction of concern or
alarm.

Additionally, the use of intensifiers such as serious, major, or unprecedented can
furtheramplify the perceived importance of the situation. These elementswork togeth er
to constructa sense of crisis, even when the actual event may be less dramatic. Such
exaggeration is a common persuasive strategy in political media discourse.

On social media, a post stating “A radical decision will impact millions” uses radical
to signal dramatic change and millions to emphasize scope, increasing the perceived
significance. Another example is “Protests challenge the new education policy”, where
the verb challenge frames conflict and tension, guiding interpretation toward a sense of
struggle between citizens and authority. These examples illustrate that even simple
word choices can significantly influence how audiences perceive events, shaping
emotional reactions and judgments.

Furthermore, social media platforms often rely on hashtags, slogans, and short
repetitive phrases that function as powerful linguistic tools. These elements simplify
complex political ideas into memorable forms, allowing them to spread quickly and
influence large audiences. The interactive nature of social media also encourages users
to share, comment, and react, which reinforces the visibility and impact of emotionally
charged language.

The study also reveals differences between traditional and social media. While
traditional presstendsto maintaina more formal tone, emphasizingstructured reporting
and selective framing, social media often amplifies linguistic manipulation through
brevity, repetition, and emotionally charged wording. The speed and virality of social
media contentincrease the impact of manipulative language, making it more immediate
and persuasive. By carefully analyzingthese linguistic elements, it becomes clear that
language in media is never neutral; it actively constructs political narratives, highlights
certain viewpoints, and influences public perception.

In addition,therole of audience interpretation should notbe underestimated. Readers
bring their own background knowledge, beliefs, and biases when interpreting media
texts, which means that the same linguistic strategy may have different effects on
different audiences. However, consistent exposure to similar patterns of language can
gradually shape collective attitudes and public opinion over time.

In conclusion, this study shows that language plays a powerful role in political
communication. Recognizing manipulative strategies helps audiences read media
critically and understand how verbs, adjectives, evaluative nouns, and framing shape
perception.
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Table: These examples illustrate that even simple word choices can significantly
influence how audiences perceive events...

Linguistic Example from . i
g . P Function Effect on Audience
Feature Media
Creates o
i “Government . ) Makes the situation
Action Verb e immediacy and :
faces crisis . seem urgent and serious
tension
. “Protest . Suggests struggle
Action Verb FOTeSts , Frames conflict 99 99
challenge policy” between groups
N . Emphasizes Signals major change,
Adjective “Radical reform” p_ J J 9
extremity may cause concern
L Makes event seem
— “Historic . s
Adjective e Adds importance significant and
decision
memorable
Evaluative “Economic Expresses
. ., i Evokes fear and alarm
Noun disaster judgment
Evaluative . . Signals negative Influences  negative
“Policy failure” g A g . J
Noun evaluation perception
- - - Increases erceived
Quantifier “Affectsmillions”  Highlights scale P
mpact
- . .. Amplifies Strengthens emotional
Intensifier “Major crisis” -p g
meaning response
“Economic Simplifies Creates vivid mental
Metaphor ., . .
storm complex issue image
Framin “Government Shapes Encourages perception
g under attack” interpretation of threat
References

1. Baker, P. (2022). Media and Political Language. Routledge.

2. Charteris-Black, J. (2021). Analysing Political Speeches: Rhetoric, Discourse
and Metaphor. Palgrave Macmillan.

3. Chilton, P. (2020). Analyzing Political Discourse: Theory and Practice.

Routledge.
4. Fairclough, N. (2020). Language and Power in Media Discourse. Routledge.

381



5. Franken, G. (2021). Political Discourse and the Use of Manipulation Techniques.
Oxford University Press.

6. Hart, C. (2020). Cognitive Linguistics and Critical Discourse Analysis:
Applications and Theory. Cambridge University Press.

7. Jaworski, A., & Coupland, N. (2021). The Discourse Reader (3rd ed.).
Routledge.

8. KhosraviNik, M. (2022). Social Media and Critical Discourse Studies.
Routledge.

9. Martin, F., & Torres, M. (2023). Language and Media Influence: How Words
Shape Public Opinion. Journal of Media Linguistics.

10. Rahman, H. (2021). Language in Politics: Persuasion and Public Perception.
International Journal of Communication Studies.

11. Semino, E. (2021). “Not Soldiers but Fire-fighters” — Metaphors and Covid-19
Discourse. Journal of Language and Politics.

12. van Dijk, T. (2021). Discourse and Manipulation: Critical Analysis of Media
Texts. SAGE Publications.

13. Wodak, R. (2021). The Politics of Fear: The Shameless Normalization of Far-
Right Discourse (2nd ed.). SAGE Publications.

14. Zappettini, F., & Krzyzanowski, M. (2022). The Critical Juncture of Brexit in
Media Discourse. Discourse & Society.

382




