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Anatation. This paper explores the diverse types and classifications of hotels, 

examining the various factors that contribute to their categorization.  It delves into the key 

characteristics that differentiate hotels based on factors such as service level, price range, 

target market, amenities offered, and ownership structure.  The analysis includes a 

discussion of common hotel classifications, such as luxury hotels, boutique hotels, budget 

hotels, and resorts, highlighting their unique features and target audiences.  Furthermore, 

the paper examines the impact of evolving consumer preferences and technological 

advancements on the classification and typology of hotels. 
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Hotels are classified according to several key factors, including size, location, target 

market, service level, amenities, number of rooms, ownership, and affiliation. This expanded 

overview delves deeper into each of these classification criteria, providing a more 

comprehensive understanding of the diverse hotel landscape. 

Size and Number of Rooms: Hotel size significantly impacts operational procedures 

and management strategies. Smaller hotels often prioritize personalized service and a 

boutique experience, while larger hotels focus on efficiency and standardization. The size 

categories below offer a framework for comparing operational efficiency and statistical 

results across similar-sized properties. 

Under 200 Rooms: These are typically smaller, independent hotels, boutique hotels, 

inns, or bed and breakfasts. They often emphasize personalized service, a unique 

atmosphere, and a more intimate guest experience. Management is often simpler, with a 

greater degree of owner involvement. Marketing strategies often focus on niche markets or 

local appeal. 

200 to 399 Rooms: This category represents mid-sized hotels. They offer a balance 

between personalized service and efficient operations. They may cater to a broader range of 

guests, including business travelers and leisure tourists. Management requires more 

sophisticated systems and potentially departmentalized structures. 

https://phoenixpublication.net/


YANGI O‘ZBEKISTON, YANGI TADQIQOTLAR JURNALI 

Volume 3 Issue 1                                                                    02.06.2025 

https://phoenixpublication.net/                                            Online ISSN: 3030-3494 

____________________________________________________________________ 

 

 239  

  

 

 

400 to 700 Rooms: These are larger hotels, often found in major cities or popular tourist 

destinations. They typically cater to a mix of business and leisure travelers and may include 

extensive amenities such as multiple restaurants, meeting rooms, and recreational facilities. 

Management necessitates highly organized systems, specialized departments, and potentially 

advanced technology for efficient operations. 

More than 700 Rooms: These are very large hotels, often considered "mega-hotels," 

typically located in major metropolitan areas or popular resort destinations. They often boast 

a wide array of amenities and services, catering to a diverse clientele. Efficient management 

requires highly sophisticated systems, specialized departments, and advanced technology for 

reservation management, guest services, and staff coordination. 

Target Markets: Understanding the target market is crucial for effective hotel 

marketing and operations. Hotels often specialize in attracting specific types of guests. 

Business Hotels: Located in downtown areas or business districts, these hotels 

primarily cater to business travelers. Key amenities include high-speed internet access, 

business centers, meeting rooms, and convenient access to transportation hubs. While 

primarily serving business travelers, they may also attract smaller conference groups or 

individual tourists. 

Airport Hotels: Situated near airports, these hotels target business travelers with 

overnight layovers, airline passengers with canceled flights, and airline crews. Free airport 

shuttle services and hourly rates (in addition to daily rates) are common features. 

Suite Hotels: These hotels feature spacious suites with separate living rooms and 

bedrooms, appealing to extended-stay guests, families, and business travelers who need 

space for both work and relaxation. They often provide added amenities such as 

kitchenettes or full kitchens. 

Extended-Stay Hotels: Similar to suite hotels but typically with more fully equipped 

kitchens and other home-like amenities, these cater to guests staying for a week or longer. 

They often offer lower daily rates than traditional hotels due to the longer stay commitment. 

Serviced Apartments/Residential Hotels: These provide long-term or permanent 

accommodation, often with lease agreements ranging from one month to a year. They 

typically include full kitchens, laundry facilities, and other residential amenities. 

Housekeeping services are usually less frequent than in traditional hotels. 

Resort Hotels: Located in scenic areas such as mountains, beaches, or other exotic 

locations, these hotels emphasize recreational facilities and leisure activities such as golf, 

tennis, swimming, and water sports. They provide memorable guest experiences designed 

to encourage repeat visits. 
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Bed and Breakfasts (B&Bs)/Homestays: Smaller, owner-operated accommodations 

offering a more personal and intimate experience. They often include breakfast and a focus 

on local culture and hospitality. 

Timeshare/Vacation Rentals: Guests purchase the right to use accommodations for a 

specific period each year. Management companies often handle rentals when the owners are 

not using the unit. 

Casino Hotels: These hotels integrate casino gambling facilities with hotel 

accommodations and amenities. While food and beverage operations may be luxurious, 

their primary function is to support the casino operations. 

Conference and Convention Centers/Hotels: These hotels are designed to host 

meetings, conferences, and conventions, providing extensive meeting facilities, audio-visual 

equipment, and business services. They often feature large meeting rooms, banquet halls, 

and sometimes recreational amenities. Many are located outside of major metropolitan 

areas. 

Levels of Service: Hotels offer varying levels of service, directly impacting pricing and 

guest experience. 

World-Class/Luxury/Five-Star Service: These hotels cater to high-end clientele, 

offering upscale amenities, personalized service, and exceptional attention to detail. Expect 

fine dining restaurants, concierge services, valet parking, and private dining options. 

Mid-Range Service (3-4 Star Hotels): These hotels represent the largest segment of the 

market, providing a balance between comfort, amenities, and affordability. They offer 

adequate staffing, uniformed service, room service, in-room entertainment, and Wi-Fi. 

Budget/Limited Service: These hotels prioritize affordability and cleanliness, offering 

basic amenities and minimal services. They cater to budget-conscious travelers who 

prioritize a clean, safe, and comfortable room at a lower cost. 

Ownership and Affiliations: 

Independent/Single-Owner Hotels: These hotels are not part of a larger chain and are 

often family-owned and operated. They offer unique character and personalized service but 

may lack the brand recognition and marketing power of larger chains. 

Chain Hotels: These hotels are part of a larger hotel chain, benefiting from brand 

recognition, centralized reservation systems, and standardized operating procedures. They 

often offer loyalty programs and consistent service levels across multiple locations. 

Conclusion: 

 The classification of hotels is a complex and multifaceted process, influenced by a 

variety of factors that extend beyond simple price points.  While traditional classifications 

provide a useful framework for understanding the hotel landscape, the industry is constantly 
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evolving, with new types of hotels and innovative business models emerging to cater to the 

diverse needs and preferences of modern travelers.  Understanding the nuances of hotel 

classification is crucial for both consumers in making informed choices and for industry 

professionals in developing effective marketing strategies and operational plans.  The future 

of hotel classification will likely involve a greater emphasis on personalized experiences, 

technological integration, and sustainable practices, leading to a more dynamic and diverse 

range of hotel options. 
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