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Abstract

In recent years, the concept of linguoculture has been widely used in the modern world.
This article provides a comprehensive analysis of the linguocultural aspects of the lexical unit
“hospitality,” which occupies an important place in English linguoculture. Particular
attention is paid to its semantic features as the main focus of the study. The research examines
how the concept of hospitality is reflected in the national values, traditions, customs, and
communicative behavior of English-speaking people. In addition, the lexical meanings of this
unit are explored in detail. The findings demonstrate that the concept of “hospitality” should
not be viewed solely as the act of welcoming guests. Rather, it represents an important
cultural value associated with respect, politeness, tolerance, sincerity, and the strengthening
of social relationships. Furthermore, the article highlights both the common and distinctive
features of hospitality in English and Uzbek linguocultures through a comparative
perspective, emphasizing its role in intercultural communication.
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Introduction

In this article, we examine the topic from a modern perspective. In today’s era of
globalization and rapidly developing intercultural relations, studying the close relationship
between language and culture has become one of the most relevant directions in linguistic
research. In my opinion, language is not only a means of communication but also an important
cultural phenomenon that reflects a nation’s historical experience, worldview, traditions,
values, and national mentality. Therefore, modern linguistic studies pay special attention to
linguoculture, concepts, and the cultural meanings embedded in linguistic units.
Linguocultural research has become increasingly significant in understanding how language
represents cultural identity and social values.

Particularly in Uzbekistan, hospitality has long been regarded as one of the most important
universal values that occupies a significant place in the spiritual life of the people. Every
nation approaches hospitality according to its own traditions, customs, and social views.
These approaches are clearly reflected in the culture of our country. This value is also
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represented in language through various lexical units, proverbs, sayings, phraseological
expressions, and speech patterns. The English lexical unit “hospitality,” a term closely
connected with the traditions of welcoming guests, social etiquette, and interpersonal
relationships, is considered one of the key linguocultural concepts in English-speaking
societies. These aspects form the main focus of the present study.

Research Methodology

This study is devoted to the investigation of the semantic and linguocultural features of the
lexical unit “hospitality” in English linguoculture. To achieve the objectives of the research,
several scientific methods were employed, including descriptive, comparative, semantic,
linguocultural, and paremiological analysis. These methods made it possible to examine the
meaning of the concept of “hospitality,” its cultural dimensions, and its representation in
various linguistic units.

First of all, the theoretical basis of the study was formed by scholarly works related to
linguoculture, conceptology, and cognitive linguistics. In addition, data collected from
English and Uzbek dictionaries, proverbs, sayings, and phraseological units were analyzed.
Indeed, a comprehensive understanding of any linguocultural concept requires the
examination of proverbs, sayings, and other fixed expressions that reflect its representation
in the collective consciousness of a people. Therefore, hospitality-related linguistic units were
classified into thematic groups and analyzed according to their semantic and cultural
characteristics.

In the practical part of the research, hospitality-related proverbs and sayings in English and
Uzbek were comparatively analyzed. In particular, English expressions such as “You are most
welcome,” “With open arms,” and “If you are a host to your guest, be a host to his dog also,”
as well as Uzbek proverbs such as “An angel comes to the house where there is a guest,” “The
guest is the owner of prosperity,” and “A guest is greater than one’s father,” were selected for
analysis. Through these examples, the perceptions, values, and social attitudes toward
hospitality in both cultures were examined. In my personal opinion, the concept of hospitality
is one of the most significant linguocultural phenomena that clearly demonstrates the close
relationship between language and culture. This concept possesses not only a lexical meaning
but also embodies the worldview, lifestyle, and spiritual values of a nation. From this
perspective, the lexical unit “hospitality” serves as an important concept reflecting the cultural
consciousness of English-speaking people. My observation is that the analysis of hospitality-
related proverbs and sayings enables a deeper understanding of national character, ethical
norms, and attitudes toward interpersonal relationships. Indeed, linguistic units preserve the
cultural heritage and life experience accumulated by a people throughout centuries. For this
reason, special attention was paid to paremiJQ_l_ogical and phraseological materials during the
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research process. As a result, the application of semantic and comparative methods allowed
the identification of both common and distinctive features of the concept of hospitality in
English and Uzbek linguocultures. The findings not only reveal the role of the lexical unit
“hospitality” in English linguoculture but also highlight its relationship with equivalent
expressions and concepts in Uzbek culture.

Literature Review

In recent years, the lexical unit “hospitality” and the concept of hospitality have become
important subjects of research in linguistics, linguocultural studies, cognitive linguistics, and
intercultural communication. The growing interest in this concept is closely connected with
the increasing attention given to the relationship between language and culture. Since
language serves as a repository of cultural knowledge and social values, the study of
hospitality provides valuable insights into the worldview and national mentality of different
peoples. To begin with, the theoretical foundations of concept studies were established by
prominent scholars such as S.A. Askoldov, D.S. Likhachev, A.D. Arutyunova, Yu.S.
Stepanov, A.P. Babushkin, A. Wierzbicka, V.I. Karasik, E.S. Kubryakova, Z.D. Popova, and
[.A. Sternin. Their research demonstrates that concepts are complex mental formations that
preserve and transmit cultural experience through language. Consequently, the concept of
“hospitality” is viewed not only as a lexical unit but also as a linguocultural phenomenon
reflecting social values, traditions, and cultural norms. Furthermore, linguocultural studies
emphasize that language mirrors the customs, beliefs, and moral principles of a society.
Indeed, hospitality is one of the most significant cultural values shared by many nations,
although its realization differs according to historical and cultural contexts. Researchers have
noted that the concept of hospitality is deeply rooted in national traditions and is frequently
represented through proverbs, sayings, and phraseological units.

According to L.B. Savenkova, the paremiological fund of a language reflects the national
character and collective consciousness of a people. Proverbs and sayings preserve historical
experience, ethical standards, and cultural values accumulated over centuries. Therefore, the
analysis of hospitality-related proverbs provides an opportunity to understand how different
societies perceive guests, hosts, and interpersonal relationships.

When examining Uzbek linguoculture, hospitality is regarded as one of the highest moral
virtues. The Uzbek explanatory dictionary defines hospitality as sincere respect, kindness,
and cordial treatment toward guests. Proverbs such as “An angel comes to the house where
there is a guest,” “The guest is the owner of prosperity,” and “A guest is greater than one’s
father” illustrate the exceptional importance of hospitality in Uzbek culture. These
expressions emphasize generosity, respect, tolerance, and social solidarity.
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Similarly, in English linguoculture, hospitality is associated with politeness, respect,
cordiality, and proper social interaction. Expressions such as “With open arms,” “You are
most welcome,” and “Please, do me the honour” demonstrate the importance of hospitality in
English communicative behavior. However, English hospitality is often characterized by a
higher degree of formality and respect for personal space compared to Uzbek traditions.
Moreover, scholars such as E. Benveniste, W. von Humboldt, A.A. Potebnya, and E. Sapir
contributed significantly to understanding the relationship between language, thought, and
culture. Their ideas later influenced cognitive semantic studies conducted by N.D.
Arutyunova, A. Wierzbicka, V.V. Krasnykh, E.S. Kubryakova, and S.G. Vorkachev. These
researchers highlighted the role of concepts as links between language and cultural
consciousness. In addition, when I conducted a small-scale research study among university
students, I observed that hospitality is generally perceived as a symbol of kindness, respect,
and positive social interaction. Most participants associated the concept with welcoming
guests, helping others, and demonstrating generosity. My observation is that students not only
understand hospitality as a social practice but also recognize it as an important cultural value
that strengthens interpersonal relationships and promotes mutual understanding.

In my personal opinion, the existing literature clearly demonstrates that hospitality is a
multidimensional concept encompassing linguistic, cultural, social, and psychological
aspects. Indeed, the study of hospitality-related proverbs, sayings, and phraseological units
allows researchers to gain a deeper understanding of national identity, cultural values, and
communicative behavior. Therefore, the Ilexical unit “hospitality” deserves further
investigation within the framework of linguocultural studies, the reviewed literature confirms
that the concept of hospitality occupies an important place in both English and Uzbek
linguocultures. Nevertheless, further comparative research is needed to explore its semantic
structure, cultural significance, and linguistic representation in greater detail. Such studies
can contribute to a better understanding of intercultural communication and the interaction
between language and culture.

The concept of “hospitality” in English linguoculture does not merely refer to receiving or
serving guests. It also represents such cultural values as respect, politeness, sincerity,
tolerance, and positive interpersonal relationships. This concept is widely reflected in the
communicative behavior of English-speaking people, their everyday speech, proverbs,
sayings, and phraseological expressions. Therefore, studying the lexical unit “hospitality”
provides a deeper understanding of the relationship between the English language and English
culture.

Analysis and Results
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The analysis of the lexical unit “hospitality” in English linguoculture demonstrates that this
concept possesses both universal and culture-specific characteristics. Based on the collected
linguistic materials, including proverbs, sayings, and phraseological expressions, it can be
argued that hospitality is highly valued in both English and Uzbek cultures. However, the
ways in which this value is expressed reveal significant cultural differences.

In contrast, English linguoculture tends to emphasize politeness, courtesy, and proper
etiquette. Expressions such as “You are most welcome”, “With open arms”, and “Please, do
me the honour” reveal the importance of showing respect and making guests feel comfortable.
Unlike Uzbek culture, where hospitality is often spontaneous and deeply integrated into
everyday life, English hospitality is frequently characterized by a greater degree of formality
and social organization.

Furthermore, the comparative analysis of phraseological units reveals differences in
communicative behavior. In Uzbek culture, inviting someone home is often used as a natural
expression of friendliness. For instance, an Uzbek person may say, “Come to our home and
have a cup of tea” even during a brief conversation. Such invitations are generally perceived
as sincere expressions of goodwill and hospitality. However, in English-speaking cultures, a
similar invitation is usually interpreted more literally. If an English speaker hears “Come to
my home,” he or she may expect a specific date, time, and purpose for the invitation. This
difference demonstrates that hospitality in English culture is more closely linked to planned
social interaction, whereas in Uzbek culture it is regarded as a natural component of everyday
communication. Another important finding concerns the representation of hospitality through
the concept of home. English proverbs such as “An Englishman’s house is his castle,” “East
or West, home is best,” and “There’s no place like home” emphasize the significance of
private space and personal comfort. These expressions suggest that the home occupies a
central position in English cultural consciousness and serves as an important setting for
hospitality.

In Uzbek culture, on the other hand, hospitality is more strongly associated with social
responsibility and collective values. The host is expected not only to welcome guests warmly
but also to provide food, comfort, and attention. The analysis shows that the image of a
generous host is highly respected in Uzbek society and is often considered a reflection of
personal character and family honor.

The study also identified several thematic groups associated with the concept of hospitality
in both cultures:
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Thematic Group Uzbek Linguoculture English Linguoculture ‘
Guest Source of blessing and prosperity Respected visitor
Host Generous and self-sacrificing Polite and organized person
person
Home Place of gathering and sharing Private and comfortable
space
Hospitality Moral duty and cultural value Social  etiquette  and
courtesy
Communication Informal and spontaneous Formal and planned

The results of the analysis indicate that both cultures recognize hospitality as a positive
social value. Nevertheless, the Uzbek understanding of hospitality places greater emphasis on
generosity, openness, and collective relationships, while the English understanding focuses
more on politeness, respect for personal boundaries, and etiquette. My observation is that
these differences stem from the historical development, cultural traditions, and social norms
of the two societies. Indeed, while both English and Uzbek cultures appreciate hospitality,
they express this value through different linguistic and cultural patterns. The conducted
analysis confirms that the lexical unit “hospitality” functions not only as a linguistic element
but also as a reflection of national identity, cultural values, and communicative behavior.
Therefore, the findings demonstrate that hospitality occupies an important place in both
English and Uzbek linguocultures, serving as a bridge between language, culture, and social
interaction. The similarities reveal universal human values, whereas the differences highlight
the unique cultural characteristics of each nation.
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